Our Cupcakes! Find a Truck Contact

Hello there!

Beep, Beep! Sweets is a new, innovative company striving to bring you the best, naturally
sweet cupcakes around. Our trucks make rounds in over 30 cities around the United States.
Our four iconic cupcake recipes are loved by all, check ‘em out below! Don't forget to find

a truck near you with our app and come take a sweet break with us!

What's new? Weekly Promotions

|‘ ‘ . Keep up to date with our new ' . Make sure you get our weekly
" coupons, subscribe to our emails!

products and news stories.
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Website Homepage

The Beep, Beep! Sweets website is primarily meant to inform the user about the brand'’s services.

The most important function of the website is to entice the user to try out the brand’s unique

cupcake flavors. The main homepage of the site mentions how to find a truck and has tabs at the top
for navigating throughout the site. The website also allows for easy access to other media platforms like
Facebook, Twitter, Pinterest and an E-mail list. It is extremely important to connect with your customer
base on multiple platforms that match and strengthen your brand image. The web-page uses all of the

brand elements together; logo, illustrations, patterns, ribbon, gradient style, and photography.
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‘Find a Truck’ App

The Beep, Beep! Sweets App is used to locate the closest Cupcake Truck. After opening the App, users
are prompted to enter their zip-code. Based on the entered information, the App will locate the nearest
trucks and display a Google Map and address of the nearest Cupcake Truck. The zip-code that they are
currently searching is displayed in the upper right portion of the screen. This page of the App allows
users to re-enter a new one. There are also banners along the upper right that will link to all social

media platforms.
The design of the opening screen of the App, seen on the left, is similar to the designs on the back of the

promotional postcards and flyers. The ribbons are also used as functional pieces within the App itself to

connect to social media sites, shown on the left.
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Reflection

Creating a cohesive and extensive brand image was very complex and confusing. This process has allowed me to
push my design skills and understanding of marketing forward. Along the way I found many restrictions within
my design process. I felt that I was held back by my lack of tools, budget, personal skill level, and time. With my
initial plans and designs I ran into issues with money and technical skills. My inexperience and lack of proper
tools made it impossible for me to get the photographic images I had initially wanted. As I worked through this
project, I had to push the ideas in different directions in order to get the imagery, and style I was striving for. I
ended up finding photos on-line that fit my design needs. I was able to successfully alter those images

to match my brand.

With my understanding of marketing and branding I had naively thought that designing a comprehensive

brand image would not be as time consuming or extensive as it was. I had very little appreciation for the

amount of organization and planning that goes into creating a fluid, consistent design project. I struggled at the
beginning for several reasons. First, I felt like I had such a solid concept once I came up with the brand name and
the company’s mission. From that first spark of an idea, I could already see the final product and all of its pieces.
By thinking this way, I had inadvertently put myself in a box which made it very hard to design freely. This

mishap set me up to struggle even more as I worked out the brand designs.

Secondly, I had trouble letting go of designs and ideas that weren’t working or were holding me back. My initial
outline and sketch for the logo is drastically different than the one I have presented in this thesis. The logo was
much more complicated and intricate. The design was a great beginning point for me, but it took a while for me
to realize that it was only the start of the process. With that initial design concept I had encapsulated the ‘feel’ of
the Beep, Beep! Sweets brand. I had elements within that first logo design, like the script font and the illustration
style, that were carried on into the final design. One of the biggest lessons I have learned from this project is how
to take an idea from its initial concept to its final stage. At the beginning of this process I clung to that first logo
sketch. Ithought that if I didn’t use that logo I would have to scrap my entire idea. In reality, even though I was
choosing not to use that specific logo design, I was still creating for my initial idea by allowing it to evolve into

another design. That first sketch was the rough characterization of the brand I created.

And thirdly, towards the beginning of this project I was very detail oriented. In the future when I start a new
comprehensive design project I will know that the first phases of the design process is mostly experimental. In
the beginning of this project I started my design and I wanted it to be perfect. The problem with this tactic so
early on in the design process is that it caused me to loose sight of the core attributes of the brand I was still try-
ing to define. How could I design a poster for a company that I don't fully know everything about yet? I had tons
of clever, inventive ideas for promotional materials before I even created the basic elements of my brand. This
only caused frustration and disappointment. Once I was able to realize my mistake of running before I could
walk, I was able to re-evaluate the ideas I had formed and started compiling tons of images, fonts, colors, and

illustrations to build my brand.
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Completing a design thesis has taught me about the importance of the design process and time management.

I now have a greater understanding of how to build a project from the ground up. Once I was able to establish
the core of my brand through set attributes and elements, the designs were more fun and exciting to create. I was
able to create pieces that made sense for my brand. It was exciting to interpret and translate the brand elements
into each piece. Once I created the basic elements of my brand I was truly able to apply the research I had done

to the designs I was creating.

Personal Critique

Overall, I am extremely happy with the outcome of my Honors Thesis project designs. While it has changed
drastically from its original form, it has evolved into a project that I am very proud of. The designs within the
project are all communicating the fun, fresh personality of the Beep, Beep! Sweets brand. My favorite portion of
the design package is the promotional materials. I think I was successfully able to apply the brand’s personality
into materials that made sense for the company. The combination of photographs and patterns has created pieces

that are engaging and inviting just like the Beep, Beep! Sweets brand.

If I were to make one change, I would most likely rework some of the office materials. The letterhead and
envelope are very busy for corporate pieces. While I love the designs of each piece, I think simplifying each one

would create a stronger, cleaner look for the office pieces.

The most interesting part for me upon final reflection is to note how much the project has changed from its
initial conception. As I look back on the process, I feel as if the brand always existed in my mind and the design
process was my way of getting to know it. In a similar way as I would get to know another person, I had to
explore my thoughts and inspirations to get to know this new brand. My work within this design thesis has been
very successful. All of my design choices were made with the brand image in mind. I made sure to have a reason
for each design decision I was making. As a result, the package looks cohesive and sends a consistent message.

I am excited to further my studies and creative exploration in future design endeavors.
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Further Investigation

In my future design projects I will use the knowledge and techniques I have learned from completing this

design thesis. Primarily, I will force myself to be more open and exploratory at the beginning phases of the
design process. In future design projects I would like to come up with an idea and then create multiple outcomes.
This exercise would help me to brainstorm as many possibilities as I can without holding myself to one specific
outcome. For example, if I were to complete this exercise at the beginning of this assignment, my cupcake food
truck brand could have evolved into a modern, clean, simple brand. Perhaps, the idea would have moved away
from the whimsical nature and turned to become a trendy catering company that brings high-end baked goods
to fancy, corporate events. I believe that an initial exploration of multiple outcomes could allow me to find the

perfect set of attributes and expand my creative thinking.

For further exploration, I would also be interested in conducting market research to determine if the designs I
created were evoking the intended brand themes. Since I am the creator of the entire brand personality, my own
stereotypes, attitudes, and perceptions were used to determine if the design elements matched my intended
message. By testing the materials with a representative pool from the target audience, I would be able to
determine if my intended message matches the message consumers would interpret. In real world scenarios
designs would be created and tested with the target audience before going into final use. Based on the results of
the studies, the designs would be altered, strengthened, or redefined. If I had the time to conduct such research,

my designs would benefit tremendously.

I would also like to expand my skill set into other mediums used in graphic design like photography. I have taken
some preliminary courses in photography. However, the lack of materials, personal expertise, and time made it

difficult for me to personaly take high-quality photographs with the personality that matched my brand.

Concluding Thoughts

Upon completing my Honors Thesis, I am both proud and relieved. The entire thesis project has been a
combination of exciting ideas, learning experiences, frustration, and open creativity. This project represents the
accumulation of my years at Brockport. My comprehensive brand study and development was an enormously
successful exploration into the importance of good design in branding. Through this exercise I was able to match
my skills with marketing and my passion for graphic design. I am excited to add these designs to my portfolio

and call them my own.
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